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Chairman’s Welcome
I believe we will look back on 2005 as a momentous year filled
with celebration, grief, progress, suffering, injustice, generosity and
humility. Above all, 2005 will be remembered for Hurricane Katrina
and the devastation and destruction it brought to the Gulf Coast.
Katrina caused a minor inconvenience for our organization to move
the 27th Annual Conference & Exposition from New Orleans to San
Diego. However, this nuisance was infinite compared with hundreds
of thousands who lost their homes and their lives from this tragic storm. I saw this damage
first-hand when I toured the Gulf Coast with Bishop T.D. Jakes of The Potter’s House in Dallas
and others.
As an organization that for 35 years has prided itself on the opportunities we grant to our
youth and students, we at the NBMBAA® felt compelled to assist the more than 70,000
students displaced by Hurricane Katrina. In response, just weeks after the storm, we created
the Student Empowerment Relief Fund (SERF) on September 7, 2005 to address the needs of
these displaced students. Through the contributions of our corporate partners, members and
supporters, we have collected more than $90,000 for the fund.
SERF complements our Leaders of Tomorrow® program, which offers high school students
mentoring and coaching. The four-day Leaders of Tomorrow® Conference brings together more
than 125 high school students for workshops, luncheons, the Career Fair, an awards ceremony
and local college and historical tours. SERF also complements our Scholarship Program, which
grants nearly half a million dollars annually to assist undergraduates, graduates and doctoral
students pursuing careers in business.
I would like to thank the Board of Directors and the hard work of the executive staff that
helped execute our successes in 2005. I believe through our generous efforts, we truly lead with
passion, purpose and power in 2005. I hope that we can build on our successes this year to
make 2006 even better – a year focused on “Winning with Intention, Innovation and Integrity.”

Alvin Brown
Chairman, Board of Directors
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president & ceo welcome
2005 was an incredible year — a year of growth, celebration, and
reflection — a year in which we celebrated our first 35 years and set
the stage for the next 35 — a year worthy of our predecessors who
strive to help Black professionals take their rightful places among
the leading lights of their communities.
We are determined to carry this dynamic legacy forward. In 2003,
we made a commitment to reinvigorate our mission and plot a
new course for the future of the NBMBAA®. In 2004, we set this new path, re-imagining our
organization’s possibilities and envisioning what it could do for individuals, companies, and
communities, and, in 2005, we eagerly pursued the new strategy by “Leading with Passion,
Purpose and Power.” In 2006, we are bringing our vision to life by by transforming leadership
into positive benefits for our membership and our communities.”
Our theme is also a declaration of our willingness to accept more stringent benchmarks and
embrace ambitious goals. We have made progress, which is evident in our fiscal strength,
our increased membership, and the quantity and quality of our programs and services. I am
particularly enthusiastic about the exciting new initiatives launched this year, such as the
NBMBAA Leaders of Tomorrow® Leadership Camp; NBMBAA® Local Empowerment Initiative;
The National Black MBA Foundation; NBMBAA NtentialSM and the Candidates for Success.
Consequently, the memories of 2005 fill me with gratitude. I am thankful to the NBMBAA®
Board for its incisive counsel. I am grateful for the hard work of the staff, which accepted
many challenges with dedication and enthusiasm. I am also appreciative of the support and
encouragement of our members and chapters who make our efforts worthwhile. Energized by
their support, we will confront the demands of the future eagerly and with confidence.
Thank you for a great 2005 and the prospect of and even greater 2006.
Respectfully,

Barbara L. Thomas
NBMBAA President and CEO
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LEADERSHIP
NBMBAA Leadership
InstituteSM Focuses on
Importance of Self-Reliance
and Positive Attitudes
The key to leadership is confidence — confidence in
your abilities, your expertise, your knowledge, and
your commitment. The NBMBAA® arms its members
with the personal and professional tools and expertise
that are fundamental to developing the self-assurance
required to become a true leader — Leaders who
know how to unleash their creativity, expertise and
commitment to their organizations and communities.
Members, for example, use the annual Leadership Institute,
to discover how to leverage high achievement to reach the top
ranks of their professions and organizations. Designed for seasoned
executives and high achievers, the NBMBAA Leadership InstituteSM
annually presents a full day’s worth of challenging, intensive learning
encounters prior to the Association’s Annual Conference Career
Fair and general sessions. These encounters are conducted
by some of today’s most sought-after experts in business leadership
and education.
In 2005, the Institute sponsored by PepsiCo was a highlight of
the 27th Annual Conference at the San Diego Convention Center.
According to Maurice Cox, PepsiCo’s vice president of corporate
development, the company’s 30-year partnership with the NBMBAA®
has enabled his company to hire people with leadership skills
“who are prepared, dedicated, and committed to the success of
our company.”
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Attidude: the essence of Leadership
the 2005 institute featured speaker Jack
Canfield, the bestselling author of the Chicken
soup for the soul book series, urged his audience
to take responsibility for their success and
exude positive energy and eliminate the phrase
“i can’t” from their vocabulary if they want to be
successful. He also recommended they develop
the confidence to act upon their impulses and
trust in their instincts. when we fail to follow this
advice, we often become frustrated when we
realize later that our initial inspiration was the best
strategy. genuine leaders believe in their ideas
and intuitions.
also emphasizing the importance of positive
energy was Dr. Dennis kimbro who shared the
secrets of entrepreneurial success learned from
scores of interviews with the highest achieving
african americans in our nation. Dr. kimbro
believes that leaders dream big, build their own
personal brand, and exercise the “nine virtues of
greatness.” these virtues, which everyone has
the potential to apply, include: purpose, courage,
imaginations, integrity, wealth, work, prayer,
triumph of the human spirit, and a commitment to
leaving a positive legacy.

of rapidly altering conditions and competitive
realities. the institute also emphasized the
importance of lifelong learning in the struggle
to maintain a leadership role and to continue to
provide value to an organization.
attendees discovered how to identify the key
sustaining elements in their professions that
promote ongoing prosperity, despite the confusion
of chaotic conditions.

A Series of Successes
as the third Leadership institute, the year’s
event was the latest in a unique series of
ambitious, intensive experiences, which allowed
high-performance african-americans to share
ideas and knowledge with their peers. it was
an extraordinary opportunity for them to find
inspiration in encounters with top business
educators, coaches and practitioners who embody
the ideals of intent, innovation and integrity.
once again, the 2005 NBmBaa Leadership
institutesm put participants on the fast track to
developing the confidence to lead with passion
and power.

EDuCATION

Leadership’s Ways and Means
successful entrepreneurs like Jack Canfield
and Dr. kimbro provide NBmBaa® members
with guidance on how to make the most of their
own leadership potential and measure their
progress. they helped the Leadership institute
build upon the NBmBaa’s tradition of providing
members with access to thought-leaders and
innovators. the institute has helped high-potential
african americans develop a contemporary,
comprehensive perspective on leadership in
these days of challenge and change. in addition,
it explored the core competencies required for
success in the global marketplace.
the participants focused on the importance
of innovation in a world where executives need
innovation and flexibility to take advantage

DR. DEnnis kimbRo, co-cREatoR oF #1 bEst sEllER
THINK AND GROW RICH A BLACK CHOICE; Jack canFiElD,
co-cREatoR oF tHE CHICKEN SOUP FOR THE SOUL sERiEs
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Rising to the Challenge:
Hurricane Katrina’s Message
for Business Leaders
When the only constant is change, the ability to respond effectively and swiftly to shifting
conditions becomes one of the most essential attributes of leadership. Winning in today’s
complex, global marketplace often requires executives to act decisively in the face of
unexpected circumstances or opportunities. The events surrounding Hurricane Katrina
provide a legion of examples of the value of leadership that anticipates challenges and
meets them as quickly as possible. The catastrophe also demonstrated how a slow,
uncertain response can magnify problems.
In 2005, Katrina provided the NBMBAA® with
an opportunity to demonstrate its commitment to
“Passion, Purpose, and Power.” Katrina struck
New Orleans, the planned location of the 27th
Annual Conference and Career Fair, just weeks
before the event, upsetting the plans of the carefully
organized event. The conventional response would
have been to postpone the Conference. However,
the NBMBAA® leadership was determined to keep
faith with its “passion” to provide its members and
guests with opportunities to learn, network, and
mentor. The Association was also unwilling to fail to
meet it commitments to the almost 11,000 African
Americans who had arranged their calendars around
the Conference. The Association’s leadership felt that
failing to meet their expectations would reveal a lack
of “purpose”.
It was also a time for “power” both in finding a
new venue and in helping the people who were in
the path of the storm overcome the dire conditions
of its aftermath.
The Association had to move quickly to surmount
the first challenge. Like other organizations in the
same situation, the NBMBAA® had to adjust its
plans quickly. Following a whirlwind tour of 12
alternative cities in less than 10 days, the national
organization made the critical selection of San Diego
as the new venue.
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this proved to be the right choice despite the
many new difficulties the meeting planners had to
address to ensure that the relocated conference
exceeded the expectations of corporate sponsors,
members, students and participants. in fact, the
numbers increased. in the end, attendees saw
only the polished veneer of a well run, rigorously
planned professional meeting and not the furious
efforts of workers and NBmBaa staff, scrambling
to meet the painfully ambitious deadline.
the association moved even faster to confront
the second challenge posed by Hurricane katrina:
helping its victims put their lives back together. on
september 7, 2005, just two weeks after the storm,
the NBmBaa® announced the establishment of the
student empowerment relief Fund (serF).
the association’s goal was to develop a program
consistent with its mission. when the Hurricane
katrina made landfall, the academic year had

begun, or was about to begin, for students of
higher education throughout the nation. the storm
displaced 77,000 of these college students, putting
their futures in jeopardy.
Helping these students was an ideal undertaking
for the NBmBaa®, because its powerful
commitment to education is the core of its mission.
one of the association’s most important goals is
to build a solid pipeline of support through which
young people and our members can travel from
the classroom to the boardroom. the organization
provides more than a half million dollars annually
in scholarships to undergraduates, graduates and
doctoral students pursuing careers in business.
the association created the serF program to
provide grants to displaced golf Coast students
for incidental needs. it has provided more
than $90,000 in grants to 90 students from 13
universities. serF continues to support students
in need, because, as Barbara thomas, NBmBaa
president and Ceo said, “we are committed to
making a difference in the lives of these young
people. too often, people walk away from people
in need when the immediate crisis is over. the first
anniversary of the landfall of Hurricane katrina is
almost upon us, but people still need our help.”
the success of both the serF and the
Conference underscore the importance of
confronting unexpected problems head on.
Likewise, during these days of challenge and
change, winning business leaders are prepared to
rise to the occasion whenever technology, global
economics, competition, and other new conditions
upset their plans and strategies.

2005 ANNuAL REpORT
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highlights
Its 35th Anniversary Year was
a time of definition and decision
for the National Black MBA
Association® (NBMBAA).
In March, the Association launched a pilot endeavor titled “Local Empowerment Initiative,” that accelerated
the delivery of valuable services to chapters and communities. Working with best selling author, educator,
and businessman Stedman Graham, the NBMBAA explored new ways to create opportunities for professional
and leadership development for executives, entrepreneurs and community leaders. Chapters in Atlanta and
St. Louis partnered with National Headquarters to hold events in their cities. Local members helped design
activities to complement a pre-selected program drawn from the organization’s annual National Conference.
Each event featured discussions and presentations from regional business and civic leaders about trends and
new opportunities for executives and entrepreneurs of color.
In July, the Association debuted
NtentialSM. This online professional
development program provides
members with a comprehensive
arsenal of tools to maneuver the
unwritten processes and subtleties
of corporate America. The system
combines access to personal
coaching and highly integrated online
resources to help users unlock their
infinite career potential. According
to Barbara Thomas, President and
CEO, “NtentialSM provides highpowered coaching and an incredible
array of online resources that
typically is reserved for the most
senior executives and leaders in an
organization or company.”
In September, the Gulf Coast
sustained the greatest natural and
human disaster in U.S. history.
NBMBAA President and CEO Barbara
Thomas initiated dialogue among
the members, board and corporate
partners of the NBMBAA on how best
to respond. The resulting initiative
was the National Black MBA Student
Empowerment Relief Fund, developed
to provide emergency grants to MBA
students displaced by hurricanes
Katrina and Rita. The program reflects

10
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the commitment to build a solid
pipeline of support through which
young people and our members
can travel from the classroom to the
boardroom. In support of the fund,
NBMBAA Chairman Alvin Brown met
with Texas Congresswoman Sheila
Jackson Lee, Dallas-based spiritual
leader T. D. Jakes and other civic
leaders to help cast a wider net of
participation.
The highlight of the year, of course,
was the 27th annual Conference
and Career Fair in San Diego. On
October 12, best-selling authors Jack
Canfield and Dennis Kimbro were
among the business leaders who
brought seasoned executives and high
achievers a full day’s worth of intensive
learning prior to the Conference
general sessions.
At the main conference, 11,000
business professionals, recruiters,
executive, industry leaders,
entrepreneurs and students focused
on education, career, leadership, life
style and entrepreneurship issues
and learned how to enrich their
professional and personal lives.
In short, 2005 was a winning year
for the Association and its members.

LIFESTYLE

EDuCATION
throughout 2005, the National black MbA Association® demonstrated its dedication to
education and helping students of business develop their full potential whether they are in
high school or the corner office. the evidence of this commitment is extensive. Here are a
few examples from last year.

EDUCATION

EMPLOYMENT

CAREER

LEADERSHIP

NtentialSM
the association launched Ntentialsm in 2005. this integrated
online professional development program today offers members
a comprehensive arsenal of tools to maneuver the unwritten
processes and subtleties of corporate america. the system
combines access to personal coaching and highly integrated
online resources to help users unlock their infinite career
potential.
this state-of-the-art application is comprehensive and
flexible enough to meet the needs of individuals of varying
levels of experience and contrasting needs. it is useful to entrylevel students and recent graduates with limited professional
experience, individuals deciding to make a major career change,
mid-career professionals seeking advancement, and seasoned,
successful leaders looking for new challenges.

the National black
MbA Association Case
Competition®

Annual Leaders of
tomorrow® Case
Competition

the NBmBaa Case Competition®
enabled college students to test
their skills in a national forum. since
1992, the association has awarded
more than $300,000 in scholarships
to minority business students, and
provided over 1000 mBa students
access to scholarship, mentoring
and employment opportunities.

High school students also had a
chance to compete on the college
level at 4th annual Leaders of
tomorrow® case competition on
the prestigious texas campus of
southern methodist university,
hosted by the Dallas-Fortworth
Chapter. students representing 14
local NBmBaa chapters participated
in the competition, which awarded
$7,000 in college scholarships to the
top finishers.

Competing teams of up to three
members are given four weeks to
prepare an analysis and presentation
of a complex business case.
students present their solutions, and
defend their analysis before a panel
of senior executives, who evaluate
the teams on presentation skills,
thoroughness, and creativity evident
in the analysis. scholarships totaling
$35,000 are awarded to the top
three ranking teams.

the Competition challenged the
young students by presenting them
with a college-level business case
from which they developed business
model solutions. this year’s case
required them to develop a 10year strategic business model for
a theoretical cable entertainment
company. each team presented its
proposal to the company owners
and its Board of Directors. a panel
of business professionals scored
each team on the quality of its
presentation and feasibility of its
recommendations.

Scholarships
the association expanded its generous
scholarship programs, which support
minority students. it awarded 25
scholarships to qualified business students
in full-time graduate business programs in
the united states and two fellowships to fulltime doctoral students. scholarships were
also awarded by local chapters.
it also introduced the student empowerment
relief Fund (serF), which provides funds
for the basic needs of gulf Coast region
students displaced by Hurricane katrina.

2005 ANNuAL REpORT
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access
The National Black MBA Association® focused on “Leading” in 2005. This theme was
uniquely appropriate because it underscores one of the most important ways the Association
serves its members; providing them with access to the business and community leaders who
can show them the way to the winning path.
In 2005, whether it was at chapter meetings, volunteer programs, the annual conference, or
social events, members networked with coaches, colleagues, mentors, and experts who could
help them become “business champions.” They learned first-hand what it means to lead with
“Passion, Purpose, and Power.”
It was a year in which the members connected with the resources, people, and information
that could put them on the brink of opportunity.

EDUCATION
Access to scholarships, mentoring, coaching and models of leadership provided practical,
thought-provoking education in classrooms, conference rooms, and boardrooms.

Employment
Times of radical change favor the risk-takers, the self-reliant, and the innovators. In 2005,
members explored new opportunities and developed ways to realize their full potential on
their own terms.

Career
From Ntentialsm to the Career Success Network, NBMBAA® programs helped members test their
skills, define their goals, and successfully shape their careers.

Leadership
In the year of “Leading with Passion, Purpose, and Power” members honed their leadership
skills and exchanged ideas with the heads of some of the world’s most dynamic and
innovative enterprises.

Lifestyle
Unique lifestyle programs helped our high-achieving members balance their personal and
professional lives and learn how to maintain personal well-being despite the challenges and
intensity of modern life.

12
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chapters
Chapter of the Year Spotlights
NBMBAA® Chapters recount their 2005 program sueccesses and
resulting community impact.

Leading with Passion
Cleveland/Northeast Ohio Chapter
According to Alton Tinker,
President of the Cleveland/NorthEast
Ohio Chapter of the NBMBAA®, the
key to the organization’s successes is
“passion.” The Chapter’s leadership
and members are passionate about the support they
provide African American MBAs in their communities. In
2005, this zeal fueled the Chapter’s expansion and the
introduction of a number of new programs.
A “Chapter-of-the-Year” winner in 2003, 2004,
and 2005, the organization built on its winning ways
last year and extended its boundaries to include the
Cleveland, Akron-Canton, Youngstown, and Lorain-Elyria
metropolitan areas. Initiating new programs helped make
this growth possible.
In June 2005, the Chapter launched its mentoring
program, which pairs members with senior level executive
who coach up-and-coming young managers. “The
executives are truly committed to the program,” said
Tinker. “The President of Kaiser Permanente, Dr. Ronald
Copeland, for example, developed a list of ‘to do’ items

with member Cathy Smith, and she reports regularly
on her progress. Dr. Copeland has made a serious time
commitment to help Cathy, despite his demanding
schedule.”
The Chapter also launched a $350,000 endowment
program in 2005 designed to put it on a solid financial
footing. “We want to ensure that we are no longer subject
to the uncertainty of being dependent on corporate
donations,” explained Jeanette Haynes-Gordon, VP of
Operations.
This renewed vitality is also evident in a new meeting
series, which focuses on corporate governance and is
attracting speakers from the highest levels of Cleveland’s
biggest corporations. Henry Meyer III, Chairman and
CEO, KeyCorp, opened the series, which will close with
remarks by Dave Daberko, Chairman and CEO, National
City Bank.
The willingness of these executives to participate
in this series is indicative of the growing influence of
the Chapter. It also reflects the power of the Chapter’s
passionate approach to serving its constituency.

Leading with Power
Columbus Chapter
Oyauma Garrison, President
of the Columbus Chapter of the
NBMBAA®, believes the key to
success is driving results and
holding people accountable. This formula seems to be
working well for his organization. Since 2000, the chapter
has grown membership by 325%, doubled its lifetime
membership, quadrupled the number of corporate
partners, and provided nearly $5,000 in scholarship, and
provided $4,000 and toys to families in need during the
holiday season.
The Chapter has long been blessed with strong
leadership. The immediate Past Chapter President,
David Harrison, was named National MBA of the Year.
The current president and his leadership team have
established ambitious goals for 2006, such as increasing
membership by 25% and lifetime membership by 50%,

developing an entrepreneurs’ network, and maintaining
monthly educations programs for members to enhance
their networking and business skills and to provide outlets
for them to showcase their talents and businesses.
The Chapter has also been a good friend to AfricanAmerican youth and the community. They give desktop
computer systems to the graduates of their Leaders of
Tomorrow® program. They also worked with community
leaders to develop marketing, branding and business
plans for a revitalization of the King Lincoln District. The
centerpiece of this black-owned development program is
the rehabilitation of the Lincoln Theater.
The Chapter leadership is committed to high standards
and focusing on results. Its membership has responded
to this challenge by exceeding expectations. Clearly, we
can look forward to continued success and a growing
NBMBAA® presence in the Columbus region.
2005 Annual Report
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Leading with Purpose
Memphis Chapter
The success of the Memphis
Chapter, which has earned 2003 and
2005 “Chapter of the Year” honors,
is rooted in its sense of purpose.
“The desire to understand and serve
the needs of our members drives every effort,” said Kathy
Lofton, former President. “We began the year with a
survey to identify our members’ priorities and learned that
entrepreneurship was a chief interest.”
The Chapter offered members the intensive FastTrac
New Venture Program developed by the Kauffman
Center for Entrepreneurial Leadership in Kansas City.
One member, Fiona Coleman, has already leveraged the
expertise developed in the program to launch her own
business. The Chapter also enabled several members to
participate in a one-year Leadership Academy program.
Efforts, such as these, made 2005 a banner year.
Membership grew more than 20 percent. “We have
attracted new members by enhancing our presence
in the community, introducing an effective community

involvement program, and increasing social activities
including a “Night of Poetry” and a performance at the
Alvin Ailey American Dance Theater. Cable television and
the Commercial Appeal, the city’s major daily newspapers
featured the chapter. Memphis Women’s Magazine
named member LaShawn Hampton one of the city’s top
women following her nomination by the Chapter, LaShawn
is serving as President in 2006, since Kathy is attending
graduate school in New York.
We can also attribute the Chapter’s high profile in
Memphis to its remarkable commitment to community
service. It established a mentoring relationship with
Rhodes College to support the school’s small population
of African-American students. The Chapter also held
a successful fundraiser for the Seek Ye the Old Path
homeless shelter. In 2005, the Memphis Chapter “won
with intention” as it set out clear goals and pursued them
relentlessly. We are seeing similar successes in 2006,
because it carried this same spirit of commitment and
achievement into the new year.

Leading the Way
New York Chapter
“Taking public service to another
level” is one reason why the New
York Chapter has made a significant
impact in the nation’s economic
center. “We’re proud of our association with the William
Jefferson Clinton Presidential Foundation,” said Frances
Ferguson, Chapter President. “In 2005, our volunteers
provided pro-bono technical assistance to small
businesses in three of the nation’s poorest Congressional
Districts.”
In February, the Chapter and the Foundation entered
the fourth year of their partnership, which has brought
expertise to small businesses in Harlem, the Bronx, and
Brooklyn. “We make long-term commitments to these
businesses and stick with them,” emphasized Ferguson.
“Our members apply the lessons they learned in school
and their professions to support the small businesses that
are so vital to economic growth.”
Mentoring is a key focus of the chapter. Last year its
members helped more than 90 high school students
through its Leaders of Tomorrow® / College Awareness

14
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Symbolizes Hope (LOT/CASH) Program. It also awarded
more than $25,000 to build on its “legacy of uplifting
our future business leaders.” To make certain it can
continue supporting students. The Chapter has launched
a campaign to build an endowment, providing a
continuous, reliable source of funding.
Members also profit from this sharing of expertise. The
organization has made a concerted effort to encourage
senior members to become more active and help junior
members take the next steps in their careers. “Our
members gain valuable insight about leading global
corporations from the people who know from experience,”
commented Ferguson. “They learn about life in the
corner office and how to become members of corporate
boards.” This growing participation by senior leaders
is proving enormously popular. Invitations to general
networking sessions generate floods of RSVPs.
By providing substantial benefits to both its members
and its communities, the New York Chapter is Leading the
way to success in the New York metropolitan area.

financials
Independent Auditor’s Report
The Board of Directors
National Black MBA Association, Inc.®:
We have audited the accompanying statements of financial position of National Black MBA Association,
Inc.® (NBMBAA), as of December 31, 2005 and 2004, and the related statements of activities and change
in net assets and cash flows for the years then ended. These financial statements are the responsibility of
NBMBAA® management. Our responsibility is to express an opinion on these financial statements based on
our audit.
We conducted our audit in accordance with auditing standards generally accepted in the United States
of America. Those standards require that we plan and perform the audit to obtain reasonable assurance
about whether the financial statements are free of material misstatement. An audit includes examining, on
a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit also
includes assessing the accounting principles used and significant estimates made by management, as well
as evaluating the overall financial statement presentation. We believe that our audit provides a reasonable
basis for our opinion.
In our opinion, the financial statements referred to above present fairly, in all material respects, the
financial position of National Black MBA Association, Inc.® as of December 31, 2005 and 2004, and the
change in its net assets and its cash flows for the years then ended in conformity with accounting principles
generally accepted in the United States of America.
Our audit was conducted for the purpose of forming an opinion on the basic financial statements taken
as a whole. The accompanying supplementary information is presented for the purpose of additional
analysis and is not a required part of the basic financial statements. Such information has been subjected
to the auditing procedures applied in the audit of the basic financial statements of National Black MBA
Association, Inc.® and, in our opinion, is fairly stated in all material respects in relation to the basic financial
statements taken as a whole.

Benford Brown & Associates, LLC
Chicago, IL
August 9, 2006
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Statement of Financial Position		
December 31, 2005 and 2004			
ASSETS

2005

2004

Current assets		
Cash - unrestricted (note 3)

$

703,830 $

1,303,721

Cash - restricted (notes 3 and 4)

28,350

–

Short-term investments (note 3)

275,063

266,516

3,646,951

1,356,055

(10,000)

(10,000)

–

80,000

55,000

155,000

4,699,194

3,151,292

Furniture and equipment (note 5)

956,835

941,383

Leasehold improvements (note 5)

23,981

23,981

(884,959)

(821,442)

95,857

143,922

Contracts receivable
Less: allowance for doubtful accounts
Contribution receivable
Prepaid expenses
Total current assets
Non-current assets

Less: accumulated depreciation (note 5)
Total non-current assets
Total assets

$

4,795,051 $

3,295,214

Liabilities and Net Assets
Current liabilitieS
Accounts payable and accrued payroll

$

Deferred revenue

593,004

$

533,203

2,925,675

1,888,987

312,566

18,901

3,831,245

2,441,091

Due to related party (note 4)

28,350

–

Note payable - noncurrent portion (note 6)

46,586

357,473

Total noncurrent liabilities

74,936

357,473

3,906,181

2,798,564

Unrestricted

695,177

321,650

Temporarily restricted (note 8)

193,693

175,000

Total net assets

888,870

496,650

Notes payable - current portion (note 6)
Total current liabilities
Non-current liabilities

Total liabilities
Net assets

Total liabilities and net assets
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$

4,795,051 $

3,295,214

Statements of Activities and
Change in Net Assets				
Years ended December 31, 2005 and 2004			
2005
Unrestricted

2004

Temporarily
Restricted

Total

Unrestricted

Temporarily
Restricted

Total

Support and revenue				
Conference revenue

$ 6,652,305

– $ 6,652,305 $ 5,536,737

– $ 5,536,737

Product sales

501,203

–

501,203

482,925

–

482,925

Membership revenue

509,480

–

509,480

387,351

–

387,351

Contributions

149,755

136,193

285,948

177,167

150,000

327,167

In-kind contributions

50,000

–

50,000

–

–

–

Publication revenue

95,000

–

95,000

79,900

–

79,900

Special events

47,955

–

47,955

58,116

–

58,116

–

–

–

12,011

–

12,011

117,500

(117,500)

–

495,515

(495,515)

–

8,123,198

18,693

8,141,891

7,229,722

(345,515)

6,884,207

Conference		

4,735,329

–

4,735,329

3,160,829

–

3,160,829

Chapter relations		

558,740

–

558,740

575,556

–

575,556

Membership		

279,560

–

279,560

482,577

–

482,577

Other programs		

746,699

–

746,699

1,007,771

–

1,007,771

6,320,328

–

6,320,328

5,226,733

– $ 5,226,733

1,131,075

–

1,131,075

1,066,132

–

1,066,132

298,268

–

298,268

406,751

–

406,751

1,429,343

–

1,429,343

1,472,883

–

1,472,883

7,749,671

–

7,749,671

6,699,616

–

6,699,616

Increase/(decrease) in net assets

373,527

18,693

392,220

530,106

(345,515)

184,591

Net assets as of January 1, 2005 and 2004

321,650

175,000

496,650

(208,456)

520,515

312,059

695,177

193,693 $

888,870 $

175,000 $

496,650

Investment income
Net assets released from restrictions
Total support and revenue
Expenses
Program Services

Total program services
Supporting Services
Management and general
Fundraising
Total supporting services
Total expenses

Net assets as of December 31, 2005 and 2004

$

321,650
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partners
A.T. Kearney
Abbott Laboratories
Abercrombie & Fitch
Accenture
ADP
Aetna Inc.
Alcoa Inc.
Allianz Life
Amazon.com
American Airlines
American Express Company
American International Group
Ameriprise Financial, Inc.
Amgen
AON Corporation
Apple Computer Inc.
Aquent Marketing Staffing
Aramark Corporation
Archer Daniels Midland
Ariel Mutual Funds
Arizona State University-Carey MBA
AstraZeneca
Auto Zone
Avon Products Inc.
AXA Advisors
Bank of America
Barclay’s Capital
Bausch & Lomb
Bayer HealthCare
Bear Stearns & Co.
Bechtel Bettis Inc.
Belk Inc.
BellSouth Corporation
Bentley College
Best Buy
Black EOE Journal
Black MBA Magazine
Black Professionals Magazine
Blockbuster Inc.
Blue Cross Blue Shield of Massachusetts
BMC Software
BNSF
Boehringer Ingelheim Pharmaceuticals
Booz Allen Hamilton
Boston Consulting Group (The)
BP America
Brambles
Bridgestar
Brinker International
Bristol-Myers Squibb Company
Broad Center (The)
Brown-Forman
Burger King Corporation
C.R. Bard Inc.
Cadbury Schweppes
Campbell Soup Company
Capital One
Cargill Inc.
Carlson Companies, Inc.
Case Western Reserve University
Cendant
Central Intelligence Agency
ChevronTexaco Corporation
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Chick-fil-A, Inc.
Cintas Corporation
Cisco Systems, Inc.
Citigroup Inc.
Clark Atlanta University
Clorox Company (The)
Coca-Cola Company (The)
Colgate-Palmolive Company
Columbia Business School
Comerica
Compass Group
ConAgra Foods
Consortium for Graduate Study
Continental Airlines Inc.
Coors Brewing Company
Corporate Executive Board
Countrywide Financial
Credit Suisse First Boston
Crosby MBA - University of Missouri
CSX Corporation
Cummins Inc.
DaimlerChrysler Corporation
Darden Graduate School of Business
Darden Restaurants
Dell Inc.
Deloitte
Delta Air Lines, Inc.
Deutsche Bank
Diageo
Diamondcluster International
Duke University
DuPont
Eaton Corporation
Ecolab Inc.
Eli Lilly & Company
Emdeon Corporation
Emerson Electric Co.
Emory University
Excelsior College
Exgenex Inc.
Expedia Inc.
Fannie Mae
FBI
FDIC
Federal Home Loan Bank System
Federal Reserve Bank of New York
Federal Reserve Bank of San Francisco
Federal Reserve Board of Governors
Federated Dept. Stores
FedEx Corporation
Fifth Third Bank
First American Corporation (The)
Florida A&M University
Ford Motor Company
Forest Laboratories, Inc.
Fortune Brands
Fox Entertainment Group
Freddie Mac
Freeman Decorating
G & K Services
GE
 Genentech
General Mills


General
Motors Corporation
Georgetown University MBA Program
Georgia State University
Georgia Tech College of Management
Georgia-Pacific Corporation
GlaxoSmithKline Consumer Healthcare
Goldman Sachs & Co.
Goodyear Tire & Rubber Co. (The)
Grainger
Guidant Corporation
HAAS School of Business
Hallmark Cards Inc.
Harley-Davidson Motor Company
Harrah’s Entertainment, Inc.
HCA
Hershey Company (The)
Hewitt Associates
Hewlett-Packard Company
Home Depot (The)
Howard University MBA Program
HSBC-NA
Hyundai Motor America
IBM Corporation
Indiana University Kelley MBA
Ingersoll-Rand Company
Institute For Supply Management
Intel Corporation
Internal Revenue Service
International Finance Corporation
International Paper
International Truck And Engine Corp.
Iowa Human Resource Recruitment
Jadis Capital Inc.
Jesse H. Jones School of Bus. at Texas
Johnson & Johnson
Johnson Controls Inc.
Johnson School at Cornell University
Joseph M. Katz Grad School of Mgmt.
JPMorgan Chase
Kaplan, Inc.
Kellogg Company
Kellogg School of Management
Key Bank
Kimberly-Clark Corporation
Kraft Foods, Inc.
L’Oreal USA
Lehman Brothers
Lexmark International, Inc.
Liberty Mutual Group
Limited Brands, Inc.
Lincoln Financial Group
Lowe’s
Lucent Technologies
Lyondell Chemical Company
Manpower Inc.
Marriott International
Mars, Incorporated
Marshall & Ilsley Corporation
Masco Corporation
MasterCard International
Mattel, Inc.
Mayo Clinic
McGraw Hill Companies (The)

MCI Worldwide Diversity
Medrad,Inc.
Medtronic, Inc.
Mellon Financial Corporation
Mercedes-Benz USA, LLC
Mercer Human Resource Consulting
Merck & Co., Inc.
Merrill Lynch
Metlife
MGM Mirage
Michigan State University
Microsoft Corporation
Miller Brewing Co.
Monster
Moody’s Investors Service
Morgan Stanley
Motorola, Inc.
Mutual of Omaha Insurance Company
NASD
National Black MBA Association
National Cooperative Bank
Nationwide
Nestlé USA
New York Life Insurance Company
New York Times (The)
Newell Rubbermaid
Nike, Inc.
Nissan North America, Inc.
Nokia Inc.
Northwest Airlines, Inc.
Northwestern Mutual
Novartis Pharmaceuticals
Novo Nordisk
NYU Stern School of Business
O’Connell Group Inc.
Ohio State University (The)
Ohio University
Owens Corning
Paramount Pictures
Peace Corps
Pennsylvania State University
PepsiCo
Pfizer, Inc.
PhD Project (The)
Philip Morris USA
Pitney Bowes Inc.
Pittsburgh Regional Alliance
PNC Financial Services Group Inc.
Population Services International
PPG Industries, Inc.
Praxair, Inc.
Principal Financial Group
Procter And Gamble
Progressive Insurance
Prudential Financial
Pulte Homes, Inc.
Purdue University MBA Program
Qualcomm
R.R. Donnelley & Sons Company
Radioshack Corporation
Rain Bird Corporation
Rice University
RJ Reynolds Tobacco Company


Robert
H. Smith School of Business
Roche
Rohm And Haas Company
Rollins College
Russell Investment Group
Ryder System, Inc.
Sabre Holdings
Sanofi-aventis
Sara Lee Corporation
SC Johnson And Son Inc.
Schering-Plough Corporation
Sears, Roebuck And Co.
Select Comfort
Siemens USA
SMU
Sony
Southern Company
Sovereign Bank
Sprint Nextel
Stanford Graduate School of Business
Stanford University
Staples
Starwood Hotels & Resorts
State Farm Insurance
Stockamp And Associates
SunTrust Bank
T. Rowe Price
Takeda Pharmaceuticals North America
Target Corporation
Tepper School of Bus. at Carnegie Mellon
Texas A&M University
Texas Christian University
Texas Instruments
Thomson Corporation (The)
TIAA-CREF
Time Warner Inc.
TJX Companies, Inc.(The)
Toyota Motor Sales USA, Inc.
Tribune Company
Tuck School of Business At Dartmouth
TXU
Tyco International
Tyson Foods Inc.
U.S. Department of Labor
U.S. Department of State
U.S. Securities And Exchange Commission
UBS
UCLA Anderson School of Management
UNC’s Kenan-Flagler Business School
United Technologies Corporation
University Alliance
University of Chicago
University of Cincinnati MBA Program
University of Georgia-Terry MBA
University of Houston
University of Massachusetts
University of Miami
University of Michigan Business School
University of Minnesota
University of Rochester
University of South Carolina
University of Southern California
University of St. Thomas


University
of Texas at Austin
University of Texas at Dallas
University of Washington
Urban Ministries Inc.
U.S. Agency For International Development
USAA
UT MD Anderson Cancer Center
Vanderbilt University
Vanguard Group (The)
Verizon Communications
Verizon Wireless
Visa U.S.A
Wachovia Corporation
Wake Forest University
Wal-mart Store, Inc.
Walden University
Walgreens
Walt Disney Company (The)
Washington University
Waste Management
Watson Wyatt
WebMethods Inc.
Wellpoint
Wells Fargo
Wendy’s International, Inc.
Weyerhaeuser
Wharton School University of PA
Whirlpool Corporation
Wm. Wrigley Jr. Company
WorkplaceDiversity
Wyeth
Yale School of Management
Yellow Roadway Corporation
Yum! Brands Inc.
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Chapter Directory
Atlanta

Dayton

Milwaukee

Raleigh/Durham

Ms. Jannet Thoms
P. 0. Box 54656
Atlanta, GA 30308-0656
(404) 572-8001

Mr. Dwight Johnson
P. 0. Box 3709
Dayton, OH 45401-3709
(937) 285-0113

Ms. Brenda Pegues
P.O. Box 1472
Milwaukee, WI 53201
(414) 466-1052

Ms. Sandra Thompson
P. 0. Box 13614
Durham, NC 27709
(919) 990-2351

Birmingham

Denver

Nashville

Richmond

Mr. Robert Hagler
PO Box 3009
Birmingham, AL 35202

Mr. Thomas Potter
P. 0. Box 5926
Denver, CO 80217
(303) 328-3573

Ms. LoLita Toney
P. 0. Box 25131
Nashville, TN 37202
(615) 255-0172

Jeanette Lesine
P.O. Box 15492
Richmond, VA 23227-5492
(804) 222-2005

Detroit

New Jersey

Saint Louis

Ms. Corrie Patton
P. 0. Box 02398
Detroit, MI 48202
(313) 972-4832

Mr. Kevin B. McMillan
P. 0. Box 28023
Newark, NJ 07101
(732) 246-2878

Mr. Sam Gradford
P.O. Box 5296
St. Louis, MO 63115-0296
(636) 230-2404

Hartford

New Orleans

San Francisco

Ms. Kris Floyd
P. 0. Box 2332
Hartford, CT 06146
(860) 586-7002

Mr. Darryl Ward
P. 0. Box 57978
New Orleans, LA 70157-7978
(504) 368-1534
Dward@nonbmbaa.org

Ms. Michelle Rider
P. 0. Box 193683
San Francisco, CA 94119-3683
(510) 386-2622

New York

Mr. Joshua S. Williams
P.O. Box 4143
Portland, OR 97208
(503) 327-4420

Boston
Ms. Renee Malbranche
P. 0. Box 181188
Boston, MA 02118-0010

Central Florida
Mr. Eugene Campbell
P.O. Box 692696
Orlando, FL 32869-2696

Charlotte
Mr. Joachim Rogers
P. 0. Box 34613
Charlotte, NC 28234
(877) 732-0314

Houston
Mr. Paul D. Charles
P. 0. Box 56509
Houston, TX 77256
(713) 866-6573

Chicago
Ms. Kathy April-Barr
P. 0. Box 8513
Chicago, IL 60680
(312) 458-9161

Indianapolis

Ms. Vanessa Enoch
P.O. Box 14656
Cincinnati, Ohio 45250
(513) 787-4451

Ms. Venetta S. Larry
P. 0. Box 1384
Philadelphia, PA 19105
(215) 472-2622

Kansas City

Phoenix

Toni Johnson
P. 0. Box 414661
Kansas City, MO 64141
(877) 493-2073

Cleveland / Northeast Ohio
Mr. Alton Tinker
P. 0. Box 22839
Beachwood, OH 44122
(216) 556-3633

Ms. Kathy J. Andrews
P. 0. Box 27601
Tempe, AZ 85285-7601
(602) 735-3958

Los Angeles

Piedmont - Triad

Mr. Charles Clinton
2711 S. Robertson Blvd.
Los Angeles, CA 90034

Columbus
Mr. Oyauma Garrison
P. 0. Box 163575
Columbus, OH 43216-3575
(614) 470-1683
Kevin Davis
P. 0. Box 797174
Dallas, TX 75379-7174
(214) 853-4497

Philadelphia

Mr. Michael Florence
P. 0. Box 2325
Indianapolis, IN 46206-2325
(317) 308-6447

Cincinnati

Dallas-Fort Worth

Ms. Frances Ferguson
P. 0. Box 8135
New York, NY 10116
(917) 723-4906

Mr. Thomas Houston
380-H Knollwood St.
Suite 192
Winston-Salem, NC 27103
(336) 779-6222
piedmontnbmba@yahoo.com

Louisville
Gerald Joiner
P.O. Box 2953
Louisville, KY 40201
(502) 540-5946

Pittsburgh
Mr. James Beach
P. 0. Box 3502
Pittsburgh, PA 15230

Memphis
Ms. Kathy O. Lofton
P. 0. Box 181262
Memphis, TN 38181
(901) 725-4166

Seattle/Portland

South Florida
Mr. Sam Hines
P.O. Box 278872
Miramar, FL 33027
(305) 264-920

Twin Cities
Ms. Linda Sloan
P. 0. Box 2709
Minneapolis, MN 55402
(651) 223-7373

Washington, D.C.
Ms. Angela Dixon-Van Croft
P. 0. Box 14042
Washington, DC 20044
(202) 628-0138

Westchester/Greater
Connecticut
D. Dayneen Preston
P.O. Box 552
White Plains, New York 10602
(914) 882-8881

Western New York
Mr. Willliam Battle
P. 0. Box 20581
Rochester, NY 14602
(585) 234-4412

national black mba association ®
180 North Michigan Avenue, Suite 1400

|

Chicago, IL 60601

|

www.nbmbaa.org

